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Abstract

The present article deals with the analysis about the possibility and supply
of halal food and measurements regarding the consumer’s rights in the
contemporary era. UNO has approved eight rights of consumers. Islam
also provides guidance about the consumer’s rights and halal food
industry. Every human being is actually a consumer and the whole world
has turned itself in to a global market. The Muslim consumer has a large
part of the Muslim world. Many multinational companies have started
halal food industry all over the world. Islamic law stresses five objectives
ie. religion or belief, life, reason, race wealth etc. to supply halal food and
consumer’s rights .The Muslim consumers are religiously responsible to
get knowledge about halal food through all basic & secondary sources.
The wrong labeling of halal food is the main problem for the Muslims as
they are often misguided about halal food and its safety. The demand of
halal food gradually increases day by day. Many food companies are
rapidly getting involvement in halal food industry. It has given birth the
origin of certification of halal food and an institution has been established
to issue certificates for the safety of consumer’s right and to supply the
halal food. I have discussed briefly in this research the consumer’s rights
and halal food industry, the facility of halal tourism for the Muslim
consumers, the safety of objective of Islamic Sharia and consumer’s
rights, the safety of belief of ‘halal and haram of consumers, the right of
supply halal and healthy food, the right of education and training of
consumers, the right of healthy environment for consumers, awareness of
misuse of halal food label to the consumers, the halal food industry and
Islamic accountability system, etc. Qur’an, Sunnah and lives of caliphs
provides examples of halal food or running a lawful business. Finally, |
have proved that through the implementation of Islamic laws, we can
control the defects of food industry.

Keywords: Halal Food, Certification, Consumer, Rights, Islamic Sharia
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The halal food industry is one of the fastest growing food industries and
expected to increase further in the world market. There are more than two

billions Muslims in the world populated in 112 countries who are the
current consumers of halal food*
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The word awareness in the context of Halal literally mean’s having
special intervent in or experience of something and/or being well informed
of what is happening at the present time on halal food, drinks, and
products. As such awareness describes human perception and cognitive
reaction to a condition of what they eat, drink and use subjectively
speaking, awareness is a relative concept where a person, may be
practically aware, sub consciously aware or may be acute aware of an
issues relating to halal aspect of what is permitted by Allah.*
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People can be educated through daily newspaper, television, radio, internet
or any other channel of communication. All these can play an important
role in providing the information about Halal Alert and exposure.
Therefore, teaching exposure can serve as a source of awareness on halal
related to what the Muslim consumes.®*
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